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Our Expertise
As the official publication of ALOA SPAI,  an international 
association representing the locksmith and physical security 
industry, Keynotes magazine offers unprecedented access to 
the leaders of the locksmith and security industry and provides 
market-leading technical information. In fact, as the No. 1 source 
of industry information for security professionals, Keynotes 
is chosen by our readership as their primary security magazine 
three times more than any other industry publication.

Keynotes has a 100% certified locksmith readership and quality 
content that ALOA members are eager to receive. We’re the right 
combination to help you promote your brand and build sales.

Editorial Focus
Our award-winning publication provides diverse content in every 
issue, including topics such as:

• Master keying systems
• Digital video (CCTV)
• Electronic access control
• Door hardware
• Automotive locksmithing
• Institutional and investigative locksmithing
• Industry legislation
• Servicing safes and vaults
• Business consultation and sales
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100% 
Qualified 
Readership 
Keynotes is mailed exclusively 
to certified locksmith and 
security professionals, 
ensuring that your 
message truly reaches the 
industry’s professionals and 
decision-makers. 

Audience

12,000+ 
key decision makers

61%

owners & managers
98%  

read every issue

Readers prefer 
Keynotes nearly 

3 to 1 
over other industry 

publications

71%

have 16 or more years 
of industry experience

63%

plan to buy a product
seen in Keynotes within 

the next six months

$1,399,849,000
estimated gross sales of ALOA member businesses

$736,750,850
estimated retail hardware sales of ALOA member businesses

45 minutes 
time locksmith and security professionals spend with each issue

60%

readers keep and refer to each issue for a year or more
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Digital Audience

42%
 

of readers want 
to receive product 
specials via email

50%

increase in digital 
readership

205,000
 page views yearly (ALOA website)

65,000  
yearly users  

(ALOA website)

Keynotes.  
The Right 
Combination.

 September 2020

PLUS

The official publication of ALOA SPAI, an international association of security professionals

Virtual 
Show Stoppers
A look at new products

Online Events for September   |   Update on ALOA Operations   |   Education Update

The Challenges of a 
Family Business

SECURING YOUR SUCCESS

The New ASSA Maximum+ SFIC
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In EVERY issue:
• Electronics/CCTV
• Institutional Locksmithing
• Automotive Locksmithing
• Investigative Locksmithing
• Product Info/News
• Industry News
• Legislation
• ALOA Member News

January
Institutional Locksmithing
Closing Date: November 6, 2020
Materials Due: November 13, 2020

February
Electronic Access Control
Closing Date: December 4, 2020
Materials Due: December 11, 2020

March
Annual Pricing Report
Closing Date: January 8, 2021
Materials Due: January 15, 2021

April
Safes and Vaults
Closing Date: February 5, 2021
Materials Due: February 12, 2021
Bonus distribution at the SAFETECH (SAVTA) 
Convention!

May
Doors and Hardware
Closing Date: March 5, 2021
Materials Due: March 12, 2021

June
Automotive
Closing Date: April 2, 2021
Materials Due: April 9, 2021

ALOA Convention 
Brochure
Closing Date: February 5, 2021
Materials Due: February 12, 2021

July/August
ALOA 2020  
Convention Preview
Closing Date: May 7, 2021
Materials Due: May 14, 2021
Bonus distribution at the ALOA Convention!

October
Institutional Locksmithing
Closing Date: August 6, 2021
Materials Due: August 13, 2021

November
Automotive
Closing Date: September 3, 2021
Materials Due: September 10, 2021

December
State of the Industry
Closing Date: October 1, 2021
Materials Due: October 8, 2021

September
ALOA 2021  
Convention Wrap-Up
Closing Date: July 2, 2021
Materials Due: July 9, 2021

Editorial Calendar
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Month Closing Date Materials Due

January November 6, 2020 November 13, 2020

February December 4, 2020 December 11, 2020

March January 8, 2021 January 15, 2021

April February 5, 2021 February 12, 2021

May March 5, 2021 March 12, 2021

June April 2, 2021 April 9, 2021

July/August May 7, 2021 May 15, 2021

September July 2, 2021 July 9, 2021

October August 6, 2021 August 13, 2021

November September 3, 2021 September 10, 2021

December October 1, 2021 October 8, 2021

Key Dates

Keynotes.  
The Right 
Combination.
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Standard print ads: ¼, ½, M  
and full pages

Back cover, inside front cover and inside 
back cover options

Two-page spreads

Advertorials

Belly bands

Polybagged inserts: brochures,  
flyers, catalogs, CDs

Convention program ads  
and exhibitor logos

Convention pre-show brochure

ELITE PARTNERSHIP PROGRAM
EXCEPTIONAL LOCKSMITHS, INSTALLERS, AND TECHNICIANS EXCLUSIVE PARTNERSHIP PROGRAM

The ELITE Partnership Program
The ELITE Partnership Program offers valuable rebates, professional 
training, and free business development funds to a select group of 
America’s �nest locksmiths.  Take advantage of these bene�ts whenever 
you purchase BEST, PRECISION, and STANLEY Commercial Hardware 
products from a participating distributor.

SS – 0181 • 3/15© 2015 Stanley Security Solutions, Inc.

stanleysecurity.com   |   1-855-365-2407

STANLEY Security’s ELITE Partnership Program recognizes and rewards the expertise and 
contributions of the country’s top locksmiths.  With membership extended only to a select 
few, the ELITE Partnership Program offers valuable bene�ts for you and your business.

STANLEY Security is a leading provider of security products that can make 
people, places and assets more secure and productive.  With leading brands 
such as BEST, PRECISION, Sargent & Greenleaf, STANLEY, Pacom, Sonitrol, and 
Eyelock, the portfolio includes: mechanical and electronic locks, cores and 
keying systems, door closers, exit devices, architectural hardware, automatic 
door and entrance solutions, safe and vault locks, iris biometric identity 
authentication, intrusion and access control, and fully integrated access 
control software systems.

Print Options
The Authoritative Voice of Locksmith
and Security Professionals

As the official publication of ALOA, Keynotes provides a multitude of possibilities for 
reaching this targeted segment. From belly bands and cover callouts to standard print ads 
and inserts, we have it all covered. 

A Division of The Eastern Company | Telephone: 800.733.8588 | www.cclsecurity.com

Features:
Designed to protect the lock from the elements 
such as water, ice, dirt and grime, so it can be used
in manufacturing environments, storefront and
business gates, and even on truck doors.

• Unique sliding bottom plate to protect the keyway

• Alloy shackle with PVC cover

• 4 pins in the M1 keyway

• Dual ball locking mechanism

• Anti-bumping, anti-picking, anti-drilling cylinder  

Weather Covered 
Laminated 450 Series

Contact us for a Distributor near you! 

No “Big Box”

Now Speaking All Languages
universally-understood color improves security identification

Keynotes 2014-15_CCL Keynotes July 2015  5/18/15  9:22 AM  Page 1
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FCA US LLC IS A PROUD PARTNER OF THE ASSOCIATED LOCKSMITHS OF AMERICA.

WE’RE GIVING YOU THE KEY TO GREAT SAVINGS.

As a member, you as well as your employees and family 
members are being offered $500 cash allowance when 
purchasing almost any FCA US LLC (formerly Chrysler 
Group LLC) vehicle. And, ALOA members and their 
employees are eligible for On The Job incentives. 

Get a $500 MEMBER INCENTIVE* 
on top of other incentives for you 

and your family members. 

No-Extra-Charge 2-Year Gas/Diesel Lube-Oil-Filter Allowance

Up to $1,000 Commercial Graphics Program Allowance

Up to $1,000 Commercial Equipment/Upfi t Allowance

Bosch Power Tool Package

Choose from one of these four
ON THE JOB incentives†:

VISIT WWW.ALOA.ORG/MEMBERSHIP/FCA FOR DETAILS
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What’s NewNEWS

SARGENT, an ASSA ABLOY Group 
company, recently attained two in-

dustry certifications from the International 
Organization for Standardization (ISO). 
The first, ISO 14001, is one of a family of 
standards that help organizations minimize 
the environmental impact of their opera-
tions and comply with applicable laws and 
regulations. The second certification, ISO 
9001, specifies requirements for a qual-
ity management system, ensuring that 
products and  services meet customer 
and regulatory mandates. Each certifi-
cation required a third-party review of 
the factory and its procedures, as well 
as a weeklong audit of records and staff.

The website for Securitron, an 
ASSA ABLOY company, has a 

new look as well as additional informa-
tion and content. Visit www.securitron.
com to learn more.

Business Tip of the Month
A great way to earn more busi-

ness and respect in your commu-
nity as a professional locksmith is to do-
nate time to your local law enforcement 
departments: offer to host a one-hour 

gaining entry to vehicles training course. 
You’d be surprised how many officers 
don’t know how to open a vehicle nonde-
structively. This is valuable information 
for emergency situations such as having 
a person or pet locked in a car. 

Now I know what you’re going to say: 
“If local police are doing car lockouts, 
then that takes business away from me.” 
I’ve found this not to be true. Police don’t 
like to take these calls unless a life is in 
danger (they don’t want the liability, nor 
do they have the time), so you really don’t 
lose business except on rare occasions. In 
fact, after hosting a class, I found a large 
increase in business because all the non-
emergency calls were now being directed 
to me; I passed out business cards and key 
chains with my phone number on them.

 This also opened up the door to start 
taking care of their locksmith work for 
the building. One year after I hosted a 
class, I installed more than $6,000 in elec-
tronic access equipment to that same de-
partment, and I still receive calls via the 
police for non-emergency lockouts for 
vehicles and homes. That one hour of 
time donated was the biggest return on 
investment I’ve ever made.
–Wayne Winton

NEWS BRIEFS

Doug Gulvin, 62, passed away June 
29 in Oregon. He was an avid lock-
smith after beginning his career as a 
firefighter and was a member of the 
Clearstar Network and ALOA.

IN MEMORIAM

Sargent recently obtained two industry certifications from the International 
Organization for Standardization (ISO), which required a third-party review of the 
factory and its procedures.

Boost Pro�tability
As an ELITE Partnership Program member:

• Double your Lock-In Rewards on BEST, 
PRECISION, and STANLEY Commercial Hardware 
purchases. Exchange your points for tools, gift 
cards, travel, and more.

• Take advantage of discount pricing, 
members-only specials, and additional rebates 
up to 20% of order totals.

• Get valuable merchandise samples and 
marketing materials to educate your sales team 
and customer base. 

YOU’RE ONE OF AMERICA’S TOP LOCKSMITHS. STAY ON THE CUTTING-EDGE 
AND BUILD YOUR BUSINESS WITH EXCLUSIVE BENEFITS FROM STANLEY 
SECURITY’S ELITE PARTNERSHIP.

Sharpen Your Skills
Take free courses from STANLEY covering the 
latest knowledge in master keying, con�gura-
tion, installation, and more. Credentials from 
our trusted brands increase your skills and 
marketability.

Extend Your Reach
Expand your customer base with branded 
marketing campaigns, cover travel expenses to 
conferences and training, or offset membership 
fees for professional organizations with business 
development funds earned on every purchase.

STANLEY Security’s ELITE Partnership Program unites the nation’s top security brands 
with its most respected locksmiths. Join the ELITE today at www.STANLEYsecurity.com.

stanleysecurity.com   |   1-855-365-2407

JOIN 
THE 
ELITE.
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W
hen you’re trying 
to source the right 
door security hard-
ware, there’s no sub-
stitute for a knowl-

edgeable, highly trained technical sales 
rep. A great sales rep will understand 
your business, draw on their own field 
experience to help solve problems, and 
go the extra mile for you.

That’s what Harry, a locksmith, recent-
ly discovered. While placing a small or-
der for key blanks with Security Lock 
Distributors, a large wholesale distribu-
tor of door security hardware, he was 
amazed at the level of attention he re-
ceived. A technical sales rep at Security 
Lock Distributors quickly provided the 
quote he needed, and readily answered 
all of his questions. Harry had initially 
apologized for the size of his order, but 
the rep assured him that no request was 
ever too small.

“Many tech support reps have given 
me wrong or outdated part information 
because they don’t give these small orders 
their full attention,” says Harry, “But the 
Security Lock Distributors rep always 
navigates the occasional messes and gives 
me the correct information for ordering 
and shipping.”

As Harry discovered, the best sales 
reps aren’t just waiting around to sell you 
products and process your order. They’re 
ready and willing to work hard to help de-
termine your business needs and deliver 
the right solution. 

Experienced locksmiths 
putting their 
knowledge to work 
One reason that great sales reps can of-
fer such valuable, hands-on help is that 
many of them have years of experience 
doing your exact job. At Security Lock 
Distributors, the technical sales team is 
comprised of former locksmiths, systems 

Technical product 
knowledge at 
your service
How experienced technical sales rep can 
offer smart advice to solve problems.

ADVERTORIAL

ADVERTORIAL

WWW.ALOA.ORG JULY / AUGUST 2015 KEYNOTES 33

integrators, and other professionals ex-
perienced in areas like door hardware 
installation and access control technol-
ogy. Tom, a former locksmith who’s now 
a Technical Sales Rep at Security Lock 
Distributors, explains, “Because of our 
experience in the field, we can visualize 
what our customers are doing and know 
which products they need to help com-
plete their job”

As an example of the kind of useful 
knowledge sales reps can offer, Tom 
mentions the confusion that can hap-
pen with electric strike installation. Fre-
quently used with intercoms, an elec-
tric strike must be compatible with the 
lock that needs to be released. “Since the 
locks often aren’t installed by the same 
locksmith, we have to first help the cus-
tomer figure out what kind of lock they 
have. That can take a lot of time, but it’s 
worth it, because then we can tell them 
exactly what kind of strike they need,” 
he says.

Tom has also relied on his experience 
to help customers solve issues with exit 
devices, which are made specifically for 
either hollow metal and wood doors or 
narrow-stile doors. “We ask them to send 
pictures so we can understand exactly 
what we’re working with.” says Tom, 
“That way we can be sure that we’re help-
ing them choose the right product.”

Talk to a voice you can trust
When issues like the ones Tom describes 
arise, it can be helpful and comforting to 
talk to someone who can not only relate 
to your situation, but also offer solutions. 
“Our customers like having a familiar 
voice to talk to. We get a feel for their 
approach to problems and can anticipate 
what they need.”

And as far as the kind of product infor-
mation a good sales rep can offer…well, 
that can range from traditional mechani-
cal hardware to the very latest high-tech 
systems.

Ready to help you with 
new technology 
It used to be that locksmiths only worked 
with mechanical hardware. Now, many 
are encountering more high tech products 
and systems. And that’s another example 
where a good technical sales rep can be an 
invaluable asset. Many have experience 
in systems integration or have factory 
certification in access control technology. 
They can help you understand the newest 
electronic devices, their capabilities, and 
installation requirements. 

Customers depend on technical sales 
reps for deep knowledge in all areas of 
door security hardware to help them get 
their jobs done right. That’s why Secu-
rity Lock Distributors has invested in 

a technical sales team that’s renowned 
throughout the industry for their high 
level of expertise and service.  With over 
700 years of experience between them 
and access to a huge inventory, the Tech-
nical Sales Representatives at Security 
Lock Distributors are helping locksmiths 
throughout the country succeed at their 
business, every day. 

ADVERTORIAL
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Like us on Facebook!

When you purchase ANY of these great 
FRAMON key machines from now thru 
July 31, 2014. (Extreme machine not included)5% OFF!

SIDEWINDER SD2-LX7

Get the power of a duplicating and code-cutting 
machine in one. The Sidewinder SD2-LX7 provides 
high-quality results time after time. Get seven code 
rods and everything else you need to duplicate just 
about any high-security automotive key in use today. 

•  Ford/GM, VW/Audi, Hyundai/Kia, Honda/Acura, 
Lexus Long & Short, code rods included

FRAMON FRA-2

Recognized throughout the industry 
as the most accurate & durable 
code machine available.

• Over 900 cylinder key charts

• 18 letterbox charts

• 32 safety deposit box charts

• GenericodeME included

EXTREME Laser Key Machine

Duplicate and Originate Regular AND 
High Security Keys With One Machine! 

•  A milling cutter and an end mill run by 
two separate motors eliminates 
the need to change 

• Automatic calibration

•  Works seamlessly with Genericode 
code software

FRAMON KX-1

Quickly and accurately code cut cylinder keys, 
and in particular, high security keys. 

•  Interchangeable depth and space cams cut 
just about any cylinder key in use today

•  Capable of cutting keys accurate to .0005" 
in about fifteen seconds

EXPRESS EXP-1

Quick & accurate duplication 
of almost any cylinder key.

•  Built-in tip stops for shoulder-less 
keys that eliminates the need 
for key stops

• All aluminum castings

• Sealed bearings used throughout

• Accommodate keys up the 4 3/8" in length
 

GenericodeME
included with FRA2/SD2

Come see us at 

BOOTH #831

CONTACT THESE WHOLESALERS FOR MORE INFORMATION ON HATA AND FRAMON PRODUCTS:

Accredited Lock Supply
Allied Locksmith Supply 
Clark Security Products

Craftmaters Hardware
Hans Johnsen Company
H.L. Flake Company

IDN Hardware Sales
Intermountain Lock &  
  Security Supply

Lockmasters Inc.
U.S. Lock Corporation
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• Automatic calibration

•  Works seamlessly with Genericode 
code software

FRAMON KX-1

Quickly and accurately code cut cylinder keys, 
and in particular, high security keys. 

•  Interchangeable depth and space cams cut 
just about any cylinder key in use today

•  Capable of cutting keys accurate to .0005" 
in about fifteen seconds

EXPRESS EXP-1

Quick & accurate duplication 
of almost any cylinder key.

•  Built-in tip stops for shoulder-less 
keys that eliminates the need 
for key stops

• All aluminum castings

• Sealed bearings used throughout

• Accommodate keys up the 4 3/8" in length
 

GenericodeME
included with FRA2/SD2

Come see us at 

BOOTH #831

CONTACT THESE WHOLESALERS FOR MORE INFORMATION ON HATA AND FRAMON PRODUCTS:

Accredited Lock Supply
Allied Locksmith Supply 
Clark Security Products

Craftmaters Hardware
Hans Johnsen Company
H.L. Flake Company

IDN Hardware Sales
Intermountain Lock &  
  Security Supply

Lockmasters Inc.
U.S. Lock Corporation

© 2015 WD-40 Company

THERE’S NO 
GOOD TIME FOR 
A STUCK LOCK.
Introducing 3‑IN‑ONE® Lock Dry 
Lube. Its clear, fast‑drying formula 
penetrates and loosens locks, so 
you’ll never have to worry about 
getting hung out to dry. 

www.3inone.comLearn more at

Home  |  Car  |  Toolbox
Cabinet  |  Marine  |  Padlock

3/20/15 WD-15-55 3IO Lock Lube BellyBand na na na r0

17.25" x 3" 
First visible is width of page: 8.375"

19" x 3" 19.25" x 3.25" cmyk 100% 100%

Keynotes.  
The Right 
Combination.
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ALOA website ads

ALOA Tech Link app sponsorships 

Email blasts to ALOA members

Digital-edition blow-in ads and  
video add-ons

Digital belly bands Custom links on digital ads

Digital edition video

Digital Options

As the security industry becomes increasingly technology-focused, so do we. 
With more digital options than ever, the Keynotes family has an option - or three - 
to meet your needs.

YOUR AD 
HERE

Keynotes.  
The Right 
Combination.

ALOA Board Nominations   |   SAFETECH Preview   |   Fixing Closers and Electrified Locks

 December 2019

SECURING YOUR SUCCESS

PLUS

The official publication of ALOA SPAI, an international association of security professionals

Hiring & Motivating 
Employees

A look back at some inventions of 
Theodore H. Johnstone

Institutional
Essentials 
One professional’s 
favorite products 
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Standard Positions 1x 3x 6x 11x

Full Page $1,540 $1,385 $1,310 $1,065

2/3-Page $1,185 $1,065 $1,005 $820

1/2-Page Island $1,025 $925 $870 $710

1/2-Page Horizontal $995 $890 $850 $665

1/4-Page Vertical $695 $625 $590 $585

Marketplace $590 $535 $505 $440

Products & Services Guide $205 $180 $155 $130

Additional Opportunities

2021 ALOA 

Convention 

Program

Distributed to 2,000 security professionals attending 

the 2021 ALOA Convention & Security Expo.

Full-page ad - $1,495

Logo in Exhibitor 

Section - $150

2021 ALOA 

Convention Pre-

Show Brochure

A full-page ad in the convention brochure mailed to 

all ALOA members and thousands of others in the 

industry for bonus circulation.

$995

Advertorial A one-page article about your company  

(text supplied by you)

$1,650

A one-page article about your company  

(text written by us)

$1,975

A two-page article about your company  

(text supplied by you)

$3,200

A two-page article about your company  

(text written by us)

$3,950

Polybagged Insert Send your flyers, catalogs, CDs, postcards, literature 

sheets and other materials to readers (loose in the 

magazine’s polybag, or bound into the magazine)

Call for pricing

Belly Band A high-visibility ad that wraps the entire magazine $4,250

Premium Positions 1x 3x 6x 11x

Back Cover $1,950 $1,765 $1,465 $1,375

Inside Front Cover $1,795 $1,620 $1,540 $1,220

Inside Back Cover $1,795 $1,620 $1,540 $1,220

2-Page Spread $3,085 $2,775 $2,620 $2,140

Rates

Your ad will appear in the Keynotes digital edition (“flip book”) and PDF version at no 
additional charge.

Non-ALOA members: Add 15% to advertising rates.

Keynotes.  
The Right 
Combination.
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Digital Rates
ALOA/SAVTA 
Websites

A year-long home-page (or best available) ad (rotating) $100 per 

month

Digital Edition 
Ads

Your print ad already appears in the Keynotes digital edition 

and PDF version absolutely free; we also offer web-only 

exposure via digital blow-in ads, belly bands, welcome-page 

videos and navigation bar sponsorship

Call for pricing

Tech Link App 
Sponsorships

Your ad in the ALOA Tech Link mobile web app for ALOA 

members

$2,400

Email Blast
An advertisement or special offer sent to the ALOA 

membership (HTML file provided by you)

$1,495

Hospital Locker Locks   |   Education Opportunities   |   Apartment Mail Cluster Fixes

 September 2019

SECURING YOUR SUCCESS

PLUS

The official publication of ALOA SPAI, an international association of security professionals

Fun With
Cabinet Locks

A concise 
chart can 
help with 

the decision

Keynotes.  
The Right 
Combination.
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Keynotes Special Packages
All-Access Control

 Frequency     --- Rate Total

Full Page 11 $1,065 $11,715

Email Blast 4 $1,495 $5,980

Tech Link (App) Section 

Sponsorship

1 $2,400 $2,400

Convention Program Full-Page Ad 1 $1,495 $1,495

Convention Program Logo 1 $150 $150

Ride-Along in Keynotes 1 $4,500 $4,500

Pre-Show Brochure 1 $995 $995

ALOA.org Logo Link in Rotation 12 $100 $1,200

TOTAL VALUE $28,435

SPECIAL OFFER: $22,500 (a discount of approx. 20%)

Keynotes Special Packages
Master Key System

 Frequency     --- Rate Total

Full Page 11 $1,065 $11,715

Email Blast 2 $1,495 $2,990

Tech Link (App) Section 

Sponsorship

1 $2,400 $2,400

Convention Program Full-Page Ad 1 $1,495 $1,495

Convention Program Logo 1 $150 $150

ALOA.org Logo Link in Rotation 12 $100 $1,200

TOTAL VALUE $19,950

SPECIAL OFFER: $16,790 (a discount of more than 15%)

Keynotes.  
The Right 
Combination.
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 Frequency     --- Rate Total

Full Page 11 $1,065 $11,715

Email Blast 1 $1,495 $1,495

Convention Program Logo 1 $150 $150

TOTAL VALUE $13,360

Keynotes Special Packages
Combination Lock

SPECIAL OFFER: $11,950 (a discount of more than 10%)

For details on these special offers, please contact Adam Weiss 
 at adam@madisonmilesmedia.com or (817) 908-7827

Non-ALOA members: Add 15% to advertising rates.
Keynotes.  
The Right 
Combination.
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Upload Instructions
We do not accept ads via email. Send all insertion orders to your sales 
representative.

Ads are uploaded as PDF/X-1-a: CMYK, hi res, fonts embedded. 
• Upload your materials to: http://dropbox.yousendit.com/ALOA-SAVTA
• Enter your email address in the “Your Email” field.
• In the “Subject (optional)” field, please enter the company name and your name.
• In the “Enter Message” field, please enter your email message, including 

information about the materials.
• In the “Select a file” field, please click the “Browse” button to locate your field 

and upload it. This may take a few seconds or minutes, depending on the file’s 
size. A status bar will show you the time remaining; do not close this page while 
your file is uploading.

• Once the file is loaded, click the “Send It” button.

Specs
Size Live Area Trim Size Bleed Size

Full Page 7.125 x 9.625 8.375 x 10.875 8.875 x 11.375

2/3-Page 4.625 x 8.875

1/2-Page Horizontal 7.125 x 4.5

1/2-Page Vertical 3.438 x 8.875

1/2-Page Island 4.625 x 6.5

1/3-Page Vertical 2.25 x 8.875

1/4-Page Vertical 3.438 x 4.5

Marketplace 3.438 x 4.063

Products & Services Guide 2.125 x 2.75

Advertorial Call for information

Belly Band 17.25 x 3 19 x 3 19.25 x 3.25

ALOA Website 206 x 133

Tech Link App Sponsorship Logo 125 pixels height, up to 380 pixels width

Digital Blow-In 8.375 x 10.875. Please do not use crop marks.

Convention Program Full-Page 3.75 x 8 4.5 x 9 4.75 x 9.25

Convention Program Half-Page 3.75 x 3.75

Email Blast to ALOA Members Provide an HTML file at least a week before the distribution date.

Full Page 2/3-Page

1/2-Page Horizontal 1/2-Page Vertical

1/2-Page Island 1/3-Page Vertical

1/4-Page Vertical Marketplace

Keynotes is published by 
madison/miles media
624 Six Flags Drive, Suite 226
Arlington, TX 76011
(817) 908-7827
Fax: (877) 845-1230
www.madisonmilesmedia.com
www.keynotesads.com

Ad Sales
Adam Weiss
adsales@aloa.org
(817) 908-7827

Editorial
Wendy Angel, editor@aloa.org
(817) 908-7827

Audience estimate based on circulation and pass-along readership. Other industry data 
based on survey of ALOA membership. All information, including ad rates and editorial 
coverage, is subject to change. 


